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Impact on Business & Economy
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[t's not just advertisers laying out money around Super Bow! time.
See where else the money flows around the Super Bowl.

GENERAL CONSUMER SPENDING FAN SUPER BOWL PARTIES

4« Total consumer spending on SB annually - Y people will throw a SB party
« Average adult spends for SB - * will attend a SBE party
* will go out to watch SB at pub/bar

Share of Consumer SB

spending by industry Amount spent per SB party

Team apparel & accessories
Food & beverage

Furniture & entertalnmeant centers
{4.5 milkon peopia wil buy & new T Tor tha S8)

18 - 24 years old
Fans in Northeast

25 - 34 years old
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Fans in Midwest

Overall average
Fans in South

Fans in West

Decoratlons

Top 10 Most Popular Foods

Must Have Foods at a SB Party Served at SB Party

s ) 1, Vegetables
2. Potatoes

3. Carbonated soft drinks

4, Salty snacks (177 million pounds of snacks bought)
5. Sandwiches

6. Salads
T
8
9

Salsa, dips, and spreads

Chicken wings ﬂ(

. Chicken

. Mk

. Plzza
10.Tea

4 8 million pounds of guacamaole consumed

Percent of people saying they il have it theirparty & 49 milion cases of beer consumed

d2 MILLION PEOPLE WILL ORDER TAKE OUT OR DELIVERY

Chicken Wings Take Off at the Super Bowl What it Takes to Deliver a Plzza on Super Bowl Sunday

of all chicken wings eaten all yvear are
eaten on SB Sunday
of people watching SB

chicken wings expected to be eaten on will eat some plzza

SB Sunday

4« If all the chicken wings eaten on SB Sunday
were lald out end to end, they would circle
the Earth more than two times over

off all take-out orders on SB
Sunday are pizza deliveries

4 Papa John's, in preparation of SB, buying
- of cheese

- of pepperoni

Thelr delveries alone expected to cover more than ¥ Eiza shopa o6 A ncreans of

ar typical business

on SB Sunday over

INDUSTRIES THAT GET A SB SUNDAY PARTY BOOST

=/ — il ﬁ‘
s 8 '
Supermarkets Fast food delivery Caterers Party planners

impact Of NFLL And Super Bowl On Local Economies

& Consumers spend estimated $20-21 milion per game 4« MNFL's Emerging Business Program - between 25-40% of
small businesses certified through the NFL's Emerging
¥ Consumers spend estimated $160 million per year per Business Program get contracts as Super Bowl vendors

market

HOW DOES HOSTING THE SUPER BOWL AFFECT LOCAL STOCKS?

SB Host City Local Return S&P Difference

2011 Dallas 4.71% 0% 4.71%

2010 Miami S0.62% 12 78% T.7d4%

2008 Tampa 57.08% 23.45% 33.63%

2008 Glendale, AZ L -44.079% d -35.49% @l  -5.58%
2007 Miami - -14.52% 3.53% - -18.06%
2006 Detroit 10.05% 13.62% & -357T%
2005 Jacksonville 9.17% 3% 8.17%

2004 Houston 30.65% 8.99% 21.66%

Cwverall 9.65% 2.02% 7.54%

VALUE OF SUPER BOWL TO HOST CITY

SB Host City SB# AFC NFC Value
20011 Dallas XLV Steelers Packers S612 million
2010 Miami XLIV Colts Saints S$330 million
2009 Tampa XL Steelers Cardinals S290 million
2008 Glendale, AZ XLII Patriots Giants S$500 million
2007 Miami LI Crolts Bears S$3920 million
2006 Detreoit xL Steelers Seahawks S302 million
2005 Jacksonville OO Patriots Eagles S300 million (est)
2004 Houston OV Patriots Panthers S300 million (est)

General Team Economics

How Much Does a NFL Team Spend Per Win?
[for year 2011]

Most Cost Effective Teams & Cost Per Win

Steslers
$£9.91 million

Least Cost Effective Teams & Cost Per Win

Browns
S24.2 million

Packers
$7.28 million

Saints -

$9.31 million

Colts

49ers $57.1 million

S8.05 million

Buccaneers
2.2 million

Vikings

Patriats $41.2 million

S8.7 mill

Rams
$60.9 million

Top 10 Most Valuable NFL Franchises

$ 1.85 bullion
) 155&&0;:

Team

Dallas Cowboys
Washington Redskins
New England Patriots
New York Gilants

New York Jeits
Houston Texans
Philadeliphia Eagles
Chicago Bears

Greaen Bay Packers
Balimore Ravens

Sources
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